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THE BACKSTORY 

My name is Samantha Harrington, I am owner of Harrington 
Coordinated event planning & design.  I joined ILEA NCC in May 
2017 at the same time I began my entrepreneurial journey.  I 
feel ILEA allies and empowers me along the way and I know that 
the success of my company one day will be largely because of 
ILEA, what they do for me and what I do for them. 

As an event planner I’ve a lot of experience however as a new 
business owner I have none.  There are really two solid ways for 
me to show the industry and future clients who I am, what I do 
and how I do it.  1 = Get hired and work.  2 = Do it for free and 
work.  ILEA offers so many opportunities for number 2 and I 
have fallen right in it seems.   

That journey is for another story.  Part of where that journey is 
currently has me as the recipient of the Linda Thompson 
Memorial Member Opportunity.  ILEA NCC offers several 
member opportunities like this so look into applying.  I am 
honored to have been chosen for this and made the maximum 
use of the opportunity both for ILEA NCC and my company.  
Thank you.

ILEA-NCC Member Opportunity to attend the ILEA LIVE 2018!  

 
Linda Thompson 
ILEA NCC Past President (2006-2008)
Interested in attending ILEA LIVE 2018 in Denver, Colorado?
The Linda I. Thompson Memorial Member Opportunity awards one (1) member a single 
registration (valued $895) to attend the conference and a partial travel reimbursement of 
up to $550/USD to attend ILEA Live. Click HERE to apply today!



DAY ONE 
AUGUST 14, 2018

I have arrived in Denver a day early to prepare for an early 
morning of leadership workshops.  This freebie day was the 
perfect thing to take in the local scene.  Much to my delight I 
happen upon this fantastic graffiti display.   

My two favs: 
1. The realistic intensity of the paint being sprayed from the can. 
2. The no trespassing sign the piece frames.



DAY TWO 
AUGUST 15, 2018 
BY DAY

As a member of the ILEA NCC 
Board of Directors, I am attending 
a day full of leadership classes & 
training.  These detail notes are 
listed separately.  The day was 
really educational and the overall 
theme and goal is how to maximize 
the value in membership.   

We heard from the ILEA Canada 
Chapter who has been very 
successful in growing their 
memberships through a focus of 
business cruciality.  Our ILEA 
memberships hold so much value 
to us that it becomes a crucial cost 
of doing business the same as our 
cell phone bills. 

The way to achieve this goal is to 
really push the value to our 
members.  Offer more content, 
interesting events, member 
benefits and more. 



DAY TWO 
AUGUST 15, 2018 
BY NIGHT

Denver, I will always remember your rooftop 
soirees!  That’s us over there looking fabulous!  
The ILEA NCC Board of Directors that is!   
“Cocktail Hour in Colorado” was a great event 
held at The Denver Speakeasy.  This was the 
downstairs venue and the upstairs rooftop was 
the 360 at Skyline.  Lovely gathering, and what 
amazing people to be “roof topping” with!



DAY TWO 
AUGUST 15, 2018 
BY NIGHT  
Part two

On to the SEARCH 
party!  I shared a 
Lyft with my new 
friends Chris & Art 
over to MOSS.  If you 
haven’t heard of 
SEARCH, please ask 
another member.  It’s 
a great way to give 
back to our 
community! 

P.S. 
There was a silent 
auction and I won an 
onyx ring - hooray!

There may or may not have 
been karaoke shenanigans to 
follow at Armidas…



Experiential Design - How Environments & 
Technology are Shaping Design 
  
Speaker: Brent Mather, AIA, LEED AP, Design 
Principal, Gensler 
Track: Featured Speaker 
Brent is a Design Principal at Gensler, where his creativity is 
contagious to both the designers he mentors as well as his clients. 
He has a keen sense of partnership with his clients and works with 
them to craft thoughtful designs that are inspired by their vision 
and the site and its surroundings. Brent is an award-winning 
designer whose leadership in crafting innovative solutions that are 
functional, yet cutting edge, is what differentiates his talent. 

DAY three 
AUGUST 16, 2018 
WELCOME GENERAL SESSION

This speaker was quite interesting to hear tell his 

story.  He is the architect who designed the Denver 

Airport which is striking.  He walked us through the 

thought process and functionality processes of the 

design.  He continued his presentation with 

predictions of adapting to ever changing 

environments like the evolution of self driving cars 

and how that will impact design, spacial needs and 

overall lifestyle.  

https://www.ilealive.com/Education/Keynotes#Mather


DAY three 
AUGUST 16, 2018 
ILEA LIVE OPENING EVENT

The NCC gang headed off to the 
Opening Event held at History 
Colorado Center to celebrate 

“Cosmopolitan Colorado”



KEYNOTE & FEATURED SPEAKER 
William Espey 
Branding Visionary 
Chipotle Mexican Grill 
Consumer Engagement: The Power of Creating a Transcendent Experience 
William Espey is the driving force responsible for developing Chipotle's unique brand voice, delivering best 
practices on branding, values integration, and the power of creating a lasting connection with customers. 
Since William started with Chipotle Mexican Grill as its sole marketing creative when the company had less than 
20 locations, he has helped the brand flourish to more than 2,000 restaurants and counting in the U.S. and 
abroad. From customer-facing advertising to internal communications, he eschewed canned, calculated, and 
characteristically corporate approaches to marketing strategy, instead developing Chipotle’s award-winning 
brand voice organically, purposefully, and authentically, as a personal expression of the company’s unique values 
and culture. 
To create a lasting connection with customers, companies need to create an over-all brand experience that 
engages the audience in a way that, for at least a moment, is transcendent. Like getting lost in a a good film or a 
book's plotline, a complete brand experience can have the same effect -- captivating customers and leaving them 
craving more. In his keynote, William will explore what he calls Transcendental Motivation and how it can create 
consumer engagement that goes beyond a single transaction.  

DAY FOUR 
AUGUST 17, 2018 
ILEA LIVE OPENING EVENT

https://www.ilealive.com/Education/Breakout-Sessions#ConsumerEngagement


 

ILEA LIVE 2018 - CONFERENCE 
FRIDAY AUGUST 17 

- THE CREATIVITY HOT SEAT 9:45-10:45AM 

• Speakers: Richard Foulkes and Nigel Collin, Co-Founders, Thought-Cake Institute

 Track: Inspiration & Trends 

In a world where client expectations are constantly changing and the landscape 
of events is ever moving, the one skill you need is to be able to think more 
creativity and adaptively. Creativity is more than design it’s a state of mind and 
essential to every business. This session, like no other, will give you the 
opportunity to ask those hard hitting questions to two of the industry’s most 
creative minds, who will be joined by some of the most respected minds in the 
industry to fill the “empty chair” and add specific and relevant expert input to your 
questions. These “creative experts” will help you curate your thinking, identify the 
best ideas, and instigate their delivery! You will learn how to think more creativity, 
solve a creative or business problem or just learn more about how to better ignite 
viable ideas and engage your team. 

- MY PERSPECTIVE
    The session began with a jovial and interesting co hosting between Richard & 

Nigel.  We were asked to fill out a short list of questions, crumple them and toss 
to the front of the room.  They would select one question from this pile of 
questions to get started.  My question was “How do I take my new company to 
the next level and start booking clients?”  This was referred to an expert in the 
room David Merrill who responded that one should get involved in an association 
and continue to build a network.  That’s exactly what I’ve been doing so that 
moment felt reassuring to me.  A large portion of the session was live Q&A with 
this question list activity.  I thought it was interesting, different and simple!!  
Hearing others questions and the responses was engaging.  Below are some 
bullet points on additional things that stood out to me from this session.

*Structured Chaos - defines the what and the why of what we’re doing
*Change - for someone hesitant - how to maneuver

-Be sympathetic to a non changer.
-Understand and guide them so the idea becomes theirs - ownership.

*Ideas - While ownership is important, it is more important to be able to work in a 
group setting.

�1



 

ILEA LIVE 2018 - CONFERENCE  

FRIDAY AUGUST 17 
 
- THRIVE: Work, Life and how to CRUSH both  

Speakers: Bobby Dutton, Director GrooveBoston & Evan Carbotti, Perfect 	 	 	
	 	 Surroundings International 

Track: Inspiration & Trends  
We are too busy. We're always stressed. We tell ourselves that if we just get through 
[insert imaginary milestone here], we'll be calm and happy. But inevitably more things 
pop up, and we find ourselves in an endless loop of stress, without ever reaching that 
elusive, happy balance. In this session, we'll learn how to be pragmatic, focused, and 
HAPPY, all while being insanely productive. 


-MY PERSPECTIVE 
This session was fast paced and engaging. These guys are robust with energy and 
enthusiasm for what they do and what they speak about. I can relate completely to 
them and really respect a lot of the things they had to say. We live and work in a very 
fast paced, technical and constantly evolving industry. It can swallow sometimes. 
Bobby and Evan touched on helpful tips, advice and stories that gave me many 
takeaways. Below are some bullet points on additional things that stood out to me 
from the session. 


“If you don’t have time, then you don’t have priorities.”  

*Networking - We all get into a mode of responding to “Hi, how are you?” With “I’m so 
busy.” If you continually say this (which is of course the truth) you may be implying the 
you are too busy. Instead respond with something more creative. 

*Calendars - it’s hugely beneficial to calendar your time. All of it. By 30 minute 
increments 

	 *React to emails 
	 *Plan out entire day 
	 *Put note on calendar for email responses - specific 


“An inbox is someone else’s agenda for your time”






ILEA LIVE 2018 - CONFERENCE  

FRIDAY AUGUST 17  

-THRIVE: Work, Life and how to CRUSH both continued 


*Work from home - some helpful suggestions from Evan & Bobby. 

	 1. Get dressed - mood 

	 2. Start making a calendar EVERY day. 
	 3. When stressed play a game. 
	 4. Default 1 day/week as no bookings to plug your choice into life. 5. Plan a 	 	
	 	 scheduled treat - art time, golf time, etc. 
	 6. Use meeting agendas/outlines to be efficient with time during the 

	 	 meeting. 
	 7. Say no - “I don’t have that requested meeting time because I’m 

	 	 CRUSHING my calendar. 
	 8. Snooze button - don’t do it. It’s a negative multiplier. 

	 9. Give yourself free nothing time. 

*EPTA (Event Pros Take Action) - crushing it requires giving back. The best way to 
get something is to give it away. 

*SLEEP MORE - book suggestion - “Why we Sleep” by Matthew Walker about 
unlocking the power of sleep & dreams. 




 

ILEA LIVE 2018 - CONFERENCE 
FRIDAY AUGUST 17 

-THE BUSINESS OF BEING CREATIVE 

Speaker: David Merrell, CEO/Creative Director, AOO Events, Inc.


-Track: Business Owner Strategies 
In this session created for designers, planners, sales persons, managers and business 
owners who are on the front lines with clients daily, David Merrell will reveal his tips in 
managing your own creativity and business at the same time, to break boundaries yet 
not burn out and to live creative life professionally and personally. You will also explore 
ways to successfully convey intangible ideas as well as how to straddle the line 
between client’s budgets and designers’ great ideas. Finally, join the discussion about 
everyday hurdles like pricing out creativity without being commoditized and expressing 
the value or our expertise.


-MY PERSPECTIVE 
I thought this session was very engaging start to finish.  This presenter and I have a lot 
in common from career path to design to mannerisms.  Super helpful information - a lot 
of which left me with questions and further investigating to do.  I respect David Merrell, 
where his company is at and the knowledge he has gained through experiences.  
Below is a list of bullet points including great info and takeaways.


*Business of being creative - As a designer it can often be challenging to master the 
business end of running a business unless you have a good background or work hard 
at educating yourself. 

*Mannerisms - Lead by inspiring - not by intimidation.  How we carry ourselves affects 
others around us.  Intimidation is unintentional, I’m just thinking (and scowling at the 
same time) but others perceive as unhappy or mad = unapproachable.

*Super important to delegate as you grow - try to delegate throughout growth so 
that it isn’t so challenging all at once when you’re grown.

*Body, Mind & Soul - Character beats talent every time, important to reset the mind.

“In with the good air, out with the bad air.” 
*Embrace Change 
*Be Industry Invested 
*Never Stop Learning 
*Express your creative value



 

ILEA LIVE 2018 - CONFERENCE 
FRIDAY AUGUST 17 

-FOCUS ON YOUR FUNDRAISING WITH FUND-A-NEED 

Speaker: Deborah Roth-Bush, Senior Strategic Relationship Manager, Greater Giving


Track: Business Owner Strategies 
Are your event night guests cross-eyed by the time you’re asking them to support your 
cause? Help them focus in on what really matters-funding your work! During this 
session we will discuss: Top tips for a successful fund-a- need, how to market it in 
advance, creating an emotional appeal, and utilizing matching funds. We will also cover 
how technology can have a positive influence on the giving experience of your guests. 
Be sure to join us as we provide the clarity your event has been missing!


-MY PERSPECTIVE 
In this session we got many tips on successful fundraising which I found super 
interesting.  I don’t have a lot of experience with these yet the information was useful 
and well delivered.  The focus was on Fund a Need (FAN) which is a direct monetary 
ask for a specifically designated purpose.  Keeping the ask open and broad is best so 
as to not pigeonhole the funds into one area and blocking use of remaining funds for 
other areas.  Example: A school would ask for a $10k FAN towards the athletic 
department rather than the baseball team.  So that if all funds aren’t utilized with 
baseball, they can still be used under the “athletic team” title.  Otherwise remaining 
funds cannot be used.  All in all this method seems to have proven super successful 
vs. the traditional auction format with many items.  Get the focus of the audience, get 
the money and continue the event rather than lose attention and bidders from a long 
program.  Additional bullet points below.


*What makes a good FAN? 1. Honest Ask 2. Emotional Ask 3. Open rather than 
restricted fund.

*Concentrate on the ask - Where does it fit in the timeline, stay mission focused.

*Pre event strategies - Share stories of where money went from last year.

*Use a certified benefit auctioneer - a pro can get the bid two times higher.

*Thank donors within 48 hours - Proven effective over nothing.

*Corporate matching gifts 
*Challenge gifts at the event - who can match this gift tonight?

*Consignment gifts - no cost to organizer if not sold.



DAY FOUR 
AUGUST 17, 2018 
ILEA LIVE ESPRIT AWARDS GALA

Call me the Lucky Lady!  This 
very prestigious awards gala 

was out of my budget however 
any good planner always 

carries a back up plan. As I left 
the conference I was offered a 

ticket for the GALA!!!  Ball 
gown, why yes just in case.  I 
arrived fashionably late and 

had an amazing time. The 
event was held at the Wings 

Over the Rockies Air Museum.  
We dined on amazing food & I 

met more dreamy people.  I sat 
among the best of the best in 

our industry as they were 
named and awarded the Esprit 
Awards for their categories.  I 

was likely smiling ear to ear all 
evening but who cares, it was a 

dream.



DAY FOUR 
AUGUST 17, 2018 
ILEA LIVE ESPRIT AWARDS GALA… 
continued

Guess who won an ESPRIT Award that we here at 
ILEA-NCC know… GIANTS ENTERPRISES!!! Our 

very own Sara Grauf was up for and won for the San 
Francisco Giants Race & Health and Wellness Expo.  

Congratulations Sara, seems to be a theme as we 
also welcomed her into her ILEA INTERNATIONAL 

Presidency.  



DAY FOUR 
AUGUST 17, 2018 
ILEA LIVE ESPRIT AWARDS GALA… 
continued

As a fashionably late arrival, I found an open seat 
at a table just as beverage service was beginning.  
I met fun people including the performers from 
the previous evenings Opening Night Event - 
Jerry Barnett Experience.  

A lovely lady took the seat next to me and she 
turns out to be none other than THE Kristin 
Banta!  Phenomenal event planner up for an 
award and guess what, she WON!  How could I 
have been any luckier, right?!?! 

Oh and not to forget the impressive David Merrill 
of AOO Events winning his own award.  I’d been 
thinking about his session all afternoon and here 
I find myself watching him and so many great 
leaders in our industry win for their best work.  
Talk about star struck!   

We finished the night dancing to the great Jordan 
Kahn Orchestra.  I’ll never forget this night and 
my appreciation for what inspiring events they 
bring together. 



 

ILEA LIVE 2018 - CONFERENCE 
SATURDAY AUGUST 18 

-Become THE Brand in the Industry 

Speaker: Sandy Hammer, Founder, AllSeated


Track: Business Owner Strategies 
You’ve heard of Godiva, right? Haagen Dazs? No one has to tell you that Godiva sells 
the best chocolate anywhere, or that Haagen Dazs is premium ice cream. Each name is 
THE brand in its industry. So how will your company become THE brand in your 
industry? We’ll introduce you to ten quick steps you can take to push your brand into 
the spotlight. The process isn’t too time consuming and it’s not complicated. It’s simply 
THE way to move your brand forward.


-MY PERSPECTIVE 
I have recently taken on many tech hurdles that I’m proud to say I’m navigating through 
fairly well.  A major one I embraced last year is All Seated.  It has literally changed my 
life as an event planner in very good ways so I was really excited to hear Sandy 
Hammer speak about branding.  I’m a big fan of branding and soaked up tons of 
information in this session.  She started by going back to the “stories behind the 
brand” on some iconic brands like Haagen Day (really an American company not 
Dutch), Godiva, Nike.  These are Company Brands for business.  There are also Iconic 
Brands which is a persons brand like Michael Jackson, Madonna, Mark Zuckerberg.  I 
recently have acknowledged and changed my Facebook presence because of this 
session.  In order to have my business profile correctly integrated, I had to remove my 
personal profile completely to prevent the intermixing of friends tagging my personal 
profile when commenting on my business one.  David Merrill was also in this session 
and mentioned that he needs to formulate an “Exit Strategy” to attain proper focus on 
his company AOO rather than David Merrill “the brand/person”.  Super interesting and 
right in line with my exact situation.  Additional bullet points are listed below.


*Rules to follow with Branding - 1. Purpose 2. Consistency 3. Emotion 4. Loyalty

*Purpose - Build a promise, vision, values, demonstrate strengths

*Consistency - Be aligned with your message, make it personal, be positive, make it 
memorable

*Emotion - Image is everything, Connect, Weave into everything you do, you are 
interesting






ILEA LIVE 2018 - CONFERENCE

SATURDAY AUGUST 18 

-Become THE Brand in the Industry Continued 

*Loyalty - Reward, be trusted, power of community, brand ambassadors

*My story needs to come into my brand 
*Steps for building a brand: 

1. Go to local association events in your industry.

	 2. Start speaking.

	 3. Adventures - podcasts, blogs, write content for friends.

	 4. Create a local event or run an association.

	 5. Never stop learning & then translate into your company.



DAY FIVE 
AUGUST 18, 2018 
CONCLUSION

I’m happy to 
return home to my 
family and start 
putting into action 
the things I am 
bringing back with 
me from this 
experience. I’m 
truly grateful for 
the opportunity, 
thank you!


